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Why use Instagram? 

Instagram is the fastest growing social media in the world. One billion people use it every month. It’s a 
great way to increase business, share your work, connect with your community and create a visual diary or 
moodboard for you and your business.

First thing, set your aims and goals for Instagram 

These could be:

Promote your product(s)
Show off your brand: the colours, the style, the ethos
Show potential clients the service they’ll get when 
they work with you
Communicate your unique selling points (USPs)
Gain more followers

Remember, followers aren’t 
everything. If you have a small 
number of followers but a high 
level of engagement and bookings 
then that’s great!

If you want to work with brands 
as an influencer, however, then a 
higher number of followers can 
help to persuade brands you’re the 
one to work with.



Perfect your profile 

Keep your profile image the same across every social 
media channel you use. This helps people to recognise 
you and your business quickly and keeps your brand 
consistent.

Use your logo or if you’re a sole trader or your 
brand is about you, use a picture of yourself.
Think about your location. If you want to work regionally or nationally, set your location to 
Yorkshire or UK. You can always be more specific in your description.
Keep your description simple and to the point. Make it as easy as possible for people to 
understand what you so and get an idea of your character or style.

Build a community 

Interacting with people on Instagram is a great way to, not only gain more followers, but to build a 
community of likeminded friends and business owners. I find that the best ways of doing this are:

Be social! Chat with other Instagrammers, comment on their work.
Ask questions and get involved. Find out how someone made something or where they got it from.
Follow people with similar interests to you. Not just florists but other local businesses and people 
whose products compliment your own. I love to follow velvet ribbon makers - they’re divine!

Use hashtags 

Hashtags are a great way to introduce your business to people who otherwise might not have found you. 
When choosing your hashtags, think about: 

What type of people you want to see your profile; is it brides? Venues? Valentine’s Day gift givers?
The location(s) you want to work in.
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What kind of work you want to be known for; brightly 
coloured? Dried flowers only?
Making your own! But be sure to write them out first 
- some hashtags can look a bit rude when all squashed 
together.
Use the focalmark app.

Some of my favourite hashtags are: 

#pursuepretty
#leafycouturegrowers
#floristrycommunity
#flowerlovers
#thatsdarling
#flowermehappy
#creativehappylife
#leafycoutureflowerschool

Take authentic pictures 

New people coming across your Instagram will immediately 
see your top nine posts so it’s important to make sure they 
work well together, represent your brand clearly and promote 
your products or services. To do this I:

@swallowsanddamsons@5ftinf@sinclairandmoore @me_and_orla

• Use the grid function on my phone. I follow 
‘the rule of thirds’, that is that the focal point 
of my photo should take up no more than two 
thirds of the space.

• Use the camera function. I never use the 
camera in Instagram. I apply this rule for 
videos too!

• Photograph in good light. Take your pictures 
near a window or, even better, take it outside! 
And don’t forget about ‘the magic hour’ - 
everything looks amazing at sunrise or sunset.

• Pick something that ties your pictures 
together - a theme. This can be a colour, 
a filter or an object. Take a look at these 
Instagrammers below. They do this brilliantly.

• Use interesting backgrounds, particularly if I’m 
doing flatlays. You can use anything; old mdf 
painted with a tester pot, beautiful wrapper 
paper, hessian, the list is endless!

• Always photograph straight on or flat. You can 
photograph your object from different angles 
but try to always keep your phone or camera 
level.



• Use props. Have a toolkit of props and things 
that relate to your business. Emily Quinton 
(right) does this wonderfully well. Her diary is 
a constant feature on her feed! These tools 
can change seasonally, for example I use pastel 
ribbons in summer and baubles in winter.

• Take different images of the same thing. Some 
close ups, some far away, some at different 
angles. That way I can get multiple posts out of 
one subject without it looking like I’m posting the 
same image over and over again.

• Sometimes use different apps for taking pictures; 
VSCO and Lightroom are great ones to try!

• Edit all my images in the same way. This can be 
part of your theme but it’s also useful for 

@emilyquinton

generally making sure all of your images look consistent. If I’m using photos from professional 
photographers I always make sure the photo that I use matches my style too. Always credit the 
photographer and try to limit adding filters as much as possible.

• Think about my whole feed when creating or posting content. This makes planning your images and 
creating a theme a lot easier.

• Boost posts. Boosting posts is quite not as difficult as you might think and Instagram takes you through 
all the ways you can target your ideal audience. I don’t do this often, only if it’s something that meets 
my business objectives. For example, I might promote that we have a new course or that our work has 
been featured in a prestigious wedding magazine.

Make sure you change your Instagram to a business account. 

A business account gives you lots of analytics information beyond likes and 
follows. You can use it to see where your followers are, what times people are 
engaging with your content most and what types of posts make people go to your 
website. That way you can work out which of your posts helps you meet the 
aims and goals we set out at the start of this guide and do more of them!
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Try to avoid these mistakes 

Here are the things I think you shouldn’t do on Instagram:

• Don’t use other people’s content without 
crediting them. Better still, use the tag 
function.

• I never use any types of repost apps. They 
look too messy. It’s always best to take a 
screenshot and post it yourself.

• It can be tempting to not want to seem too 
braggy on Instagram but remember this 
platform is about sharing and supporting. So 
show off your amazing work and be proud of 
yourself!

• And don’t be negative about others or their 
work either. What you write could be seen be 
a lot of people.

• Don’t tag random people in your images for 
attention. 

• Don’t post everything Instagram to Facebook. 
These are two different social medias and 
you should have a different strategy for each 
one. Plus by posting slightly different content 
you’re encouraging people to follow you on 
two platforms instead of just one! 

• Try not to copy other people. Yes, imitation 
is the sincerest form of flattery but don’t 
copy someone else word for word or picture 
for picture. Work out what makes you, your 
products and your services unique and focus 
on that!

•  Don’t be afraid to delete or archive posts. If it 
didn’t work, it didn’t work.

•  Never forget that Instagram isn’t reality. 
Behind every perfect flatlay is a freezing cold 
florist or a mother with a poorly toddler. 
Don’t believe the hype!

•  Don’t use a watermark. They look messy and 
Instagram is about sharing authentic pictures.

•  Don’t worry if it’s not absolutely perfect. 
People respond best to people.

•  Never pay for likes or followers. It’s dishonest 
and the Instagram algorithm doesn’t like it. It’s 
much better to grow slowly and honestly with 
real supporters rather than a bunch of bots 
who will never interact with your content.
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